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HARRAH’S ENTERTAINMENT IS FOUNDING MEMBER OF “TEAM EARTH”
Leading Companies, Non-Profits and Scientific Organizations
Promote International Action on Environmental Sustainability

Harrah’s Entertainment, Inc. announced today that it has joined Dell, SC Johnson, Starbucks
and Wrigley as a founding member of “Team Earth,” along with three leading environmental
organizations: Conservation International, Rocky Mountain Institute and the Prince of Wales’
Rainforest Project.

Coordinated by Conservation International, Team Earth unites businesses, non-profit
organizations, scientists, educators, and engaged citizens in an international effort to focus
attention on pressing environmental sustainability issues, inspire collective action, and drive
innovation towards smarter, greener, more responsible choices.

“A key focus of Team Earth is uniting simple, straightforward individual actions to address our
planet’s most critical environmental issues,” said Gary Loveman, Chairman, CEO and President of
Harrah’s Entertainment, at a press conference today in midtown Manhattan where he stood with
other founding members. “Harrah’s Entertainment is proud to join Team Earth not as a single
corporate sponsor, but as 80,000 employees working together to make a difference. By uniting
our efforts, we have significantly reduced our company’s carbon footprint, dramatically improved
our energy efficiency, decreased our waste stream and increased our recycling. Joining together,
we have made Harrah’s a sustainability leader and now we are ready to do more by joining an
even bigger team: Team Earth.”

Team Earth’s first focus, launched at the press conference by prominent actor and
environmentalist Harrison Ford, is to garner support for forest protection at the Copenhagen
climate negotiations this December. As an ongoing campaign, Team Earth will build momentum
in five critical topic areas: climate change, water, health, waste and food. The initiative will urge
individual actions and present practical, effective solutions to ensure a more sustainable world.

The Harrah’s Entertainment Code of Commitment, a statement of principles that guides the
company’s socially responsible practices, includes both recognition of the importance of

being responsible stewards of the environment and a specific commitment to environmental
sustainability and energy conservation. The company has established employee-driven,
branded CodeGreen teams at every casino resort and in all corporate activities to create,
promote, measure, and sustain effective environmental practices. The resulting initiatives have
transformed Harrah’s environmental profile.




In August, the Rincon Band of Luiseno Indians, which owns Harrah’s Rincon Casino & Resort,
broke ground on a solar field that will generate one megawatt of clean energy. The solar plant,
which is scheduled to be completed in the first quarter of 2010, will be the first to be used to
serve a tribal casino and will reduce the casino’s grid consumption the equivalent of powering
3,300 homes. Other projects include a recycling program that has diverted over 430 tons of
recyclable materials from landfills, a 25% reduction in Styrofoam use and retrofitting over
10,000 light fixtures with energy efficient lamps that has reduced energy demand by 3.1 million
kilowatts-hours per year — the equivalent of taking 511 cars off the road.

Nationally, there have been more than 100 major conservation projects across Harrah’s properties
and in the past six years the company has spent $60 million on energy conservation projects
alone, averting over 230 million pounds of carbon dioxide emissions annually (equivalent to
planting 88,000 acres of forest or eliminating 12 million passenger car miles). Harrah’s is

the only major casino entertainment company to join EPA’s Climate Leaders and Waste Wise
programs, and the only company in the industry to win an EPA Environmental Quality Award.

The company’s grassroots employee-driven approach and environmental projects and retrofits

of existing facilities have won numerous awards and accolades, and Conservation International
specifically cited the company’s extensive employee engagement when inviting Harrah’s to be a
founding member of Team Earth.

Harrah’s is encouraging employees, guests and the public to sign up to participate in Team
Earth, support Team Earth campaigns calling for stronger environmental action, and take simple,
straightforward steps to improve environmental sustainability. Although Team Earth’s website
(www.TeamEarth.com) will not officially launch until later this year, visitors can sign up now to
participate and receive more information on future Team Earth actions and activities.

Harrah’s Entertainment, Inc. is the world’s largest provider of branded casino entertainment.
Since its beginning in Reno, Nevada, more than 70 years ago, Harrah’s has grown through
development of new properties, expansions and acquisitions, and now owns or manages
casinos on four continents. The Company’s properties operate primarily under the Harrah’s®,
Caesars® and Horseshoe® brand names; Harrah’s also owns the London Clubs International
family of casinos and the World Series of Poker®. Harrah’s Entertainment is focused on building
loyalty and value with its customers through a unique combination of great service, excellent
products, unsurpassed distribution, operational excellence and technology leadership. Harrah’s
is committed to environmental sustainability and energy conservation and recognizes the
importance of being a responsible steward of the environment. For more information, please visit
http://www.harrahs.com.

About Harrah’s Rincon

Named one of California’s Best Places to Work for 2008 by Employers Group, owned by the
Rincon Band of Luiseno Indians and managed by HCAL, a subsidiary of Harrah’s Operating
Company, Harrah’s Rincon Casino & Resort is located at 777 Harrah’s Rincon Way (33750 Valley
Center Road) in Valley Center, CA, 20 minutes northeast of Escondido. With approximately 1,400
employees and an identity as a top resort-gaming destination, the casino offers state-of-the-art
amenities and the unparalleled customer service that has made Harrah’s a nationally recognized
brand.




